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Over 50 Years of Equipment
Finance Industry Leadership

“For more than five decades, we have been dedicated to informing,
connecting and advancing the equipment finance industry. Our platforms
reach the decision-makers shaping the market, giving our partners
meaningful opportunities to build visibility, share thought leadership and
connect with the audiences that matter most.

As the industry continues to evolve, so do we — expanding the ways we
deliver trusted content, market intelligence and integrated marketing
solutions across print, digital and live experiences. We're proud of the
relationships we've built over the past 50+ years and look forward to
helping our partners continue to grow alongside this industry.”

K

Lisa Rafter, Publisher and CEO
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The following pages of Monitor's 2027
Media Kit outline a variety of advertising
opportunities available across our
platforms.

All pricing is offered a la carte, with
additional discounts available for
companies advertising across multiple
platforms.

As you review the 2027 Media Kit,
consider bundling opportunities to
expand your reach while maximizing
your investment. For custom packages,
multi-platform discounts and tailored
marketing solutions, please contact our
team.
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Decision Makers Depend on Monitor

Monitor's audience is comprised of over 15,000 loyal equipment finance industry executives,
institutional capital providers, next generation leaders, third-party originators, advisors, service
providers and more. Our solutions are delivered through a variety of platforms but assembile to
deliver a single powerful value element:

We're the daily driver of better business decision making in the commercial equipment
finance industry.

Audience Breakdown

Executive Management 36%
Service Provider 15%
Risk/Credit 12%

Sales 11%

Operations 9%
Marketing 5%

IT 5%

Legal 4%

Human Resources 3%

15,000+

subscribers to
print and e-news

Segments
27% 26% 22% 15% 8% 3%
Independent Bank / Bank- Broker Service Captive Equipment Seller /
Finance Company Owned Finance Provider Other

Companv

83% 71% 64%

of industry senior of industry senior executives of our subscriber list has

executives are interact with Monitor been subscribed for over
subscribed to Monitor publications at least 3x per 10 years
publications week
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Editorial Calendar

PRINT FOCUS

Best Companies

Funding Sources/
Top 30 Independents

NextGen/
Vendor Finance

Monitor 100

Monitor 101+/
Market Leaders

2027-28 Annual Funding
& Services Directory

Fall Conference/
Most Influential

Top Womenin EF/
Bank 50

Best Companies
2027 Asset Class Outlooks

Annual Ranking of Top 30
Independents

Funding Sources/ Capital Markets
Buy Side Update / M&A Outlook

Annual Vendor Rankings
2027 Next Generation Profiles &
Insights

Rankings by Assets, Volume, and
More

Comprehensive Analysis &
Dimensioning

Ranking of 101+ Largest
Companiesin EF

Market Leadersin Top 5 Asset
Classes

Guide to Funding Sources, Service
Providers, and Technologies
Serving the Equipment Finance
Industry

Most Influential People in
Equipment Finance

2027 Top Women in EF Profiles
Ranking of the Top 50 U.S. Bank
Affiliates

Views from the Top Women in EF

BONUS
DISTRIBUTION

Various Industry
Conferences
throughout the Year

ELFA Funding

» NEFA Spring
» AACFBAnnual

Various Industry
Conferences
throughout the Year

Various Industry
Conferences
throughout the Year

AACFB Commercial
Financing Expo

 Various Industry

Conferences
throughout the Year

ELFA Annual
Conference
NEFA Fall Conference

Various Industry
Conferences
throughout the Year



Magazine: There is No Substitute

15,000 Strong.

Monitor Magazine — available in print, flipbook, and digital
formats — reaches virtually every decision-maker in
equipment finance, with more than 15,000 industry
participants engaging with each edition. In addition to
subscriber circulation, Monitor is distributed at major
industry conferences throughout the year, giving
advertisers extended reach at the sector’s most influential
gatherings.

A e Published seven times annually, Monitor combines must-
WSIDETHE : read rankings, special issues, and in-depth coverage of

h
LEADHER WOM

LERDERSHP SO ) market trends.

AUTOMATION, Al
AND WHAT EF IS
BUILDING TOWARDS

Our issue editions include:

Rankings: Recoghnitions:
e Monitor 100 e Best Companies
¢ Monitor 101+ e NextGen
¢ Top 30 Independents e Most Influential
e Top 40 Vendor e Top Women
¢ Asset Classes
e Bank50
Rates & Specs
INSERTION FREQUENCY AND COST PERINSERTION
Ad Size 1X 2X 3X 4x 5X 6X 7X
i Half Pg
al
FullPage  $5395 $5060 $4840 $4780 $4710 $4645 $4585 | Full Page Float e Lk e
8 x10 &2 x T 7875 % 4.5
HalfPageIsland $2,770 $2,570 $2,425 $2,380 $2,340 $2,305 $2,265 Full page Trim
875 x 10.875"
Half Page $2270 $2000 $1,990 $1,955 $1,920 $1,800 $1,855 Quarter
9 % Full Page Third Pg Pg
Bleed Horizontal 3875
ThirdPage  $1,850 $1,685 $1610 $1580 $1550 $1510 $1,480 9.0" x 125" 7875 x5 X 45"
QuarterPage  $1,275 $1,160 $1,100 $1,070 $1060 $1035 $1,015
BackCover  $5980 $5760 $5565 $5480 $5395 $5310 $5125 Third Half Pg
2"52, Vertical
Inside Cover ~ $5880 $5660 $5465 $5390 $5315 $5235 $5075 5 3875
X
95 95
Two PageSpread $7,205 $6,930 $6650 $6,565 $6,470 $6,380 $6,065

Click Here to View A Sample


https://www.monitordaily.com/magazine/

E-News:. The Dally Driver

monitor/u z/y Over 315,000 Clicks Every Year

The Independent Voice of Equipment Finance

EF News | Suite | Funding Directory | Services Directory | Careers | Magazine

Monitor’s Daily E-News and the Weekly Wrap-Up deliver
E-News: September 2, 2026 unmatched reach and engagement across the equipment

ork with experts. finance industry.
hieve more together.

With more than 15,000 subscribers and over 315,000 clicks

Featured News annually, these newsletters connect your brand to the
Solfi Acquires Inovatec In Food Service Finance, You're Not decision-makers who shape strategies, close deals, and
The combination of these two Underwriting the Oven

companies expands Solifi's automotive ler programs in food service wo i

capapbilities a;osgdiiilz:iapplitcatio:l. E;:ln mpa:%rade operators instead :; d r|Ve grOWth *

origination and servicing. equipment.

AWARD WINNING SPECIALIZED EQUIPMENT FINANCING III%ES
. The Value of E-News
/ 3 lty Finance Group

) BT

Eovond e Headinas: Unmatched Audience Reach
Thought Leaders of the Equipment Finance Ecosystem Daily and weekly touchpoints with 15,000+ industry

Prsered by K Aracs professionals.
The Data Problem Behind Underwriting

Data quality starts at intake, influencing underwriting, credit models, risk assessment,

and ultimately, the decisions made throughout the lending process. Learn More, Daily & Weekly \IiSibil.ity
Kin® _ﬁ oo Appear in both daily news editions and/or the Weekly Wrap-Up,
with options of 1 - 6x frequency per week.

PODCAST = The Science and the Art: California AB 2116: No CFL License, No
What Al Should — and Shouldn't — Collection?
Decide in Underwriting A_hclden provision in California :usssmbﬂy .
ety WLl e d et Rotating Banner Placements -
e Ads rotate positions within each send, maximizing visibility.
volume, and the part of the job Attorney Ken Greene breaks down what
underwriters should never hand over. lenders need to know.

Frvemnd By oo o Content Integration

When Speed and Discipline Align Ads appear within breaking news, analysis, and market insights

ear decision trails help lenders move faster while serving dealers, brokers, and
borrowers with consistency and confidence throughout the lifecycle. Learn More, th at profession a[s va [ue.
& IFSLeasWorks ﬁ Kate Randazzo
=0 Abrige Company Senior Content Marketing Manager at Abrigo

A Fourth Chapter: Depping Bets on Mission as Model: How Accion
Small Ticket Leasing Again with Fox Opportunity Fund Built Equipment
Ridge Capital _ Finance Around Underserved ° °
T ety Pt ko Click Here to View A Sample
equipment finance veteran is building a more than $1 billion in financing to over
hybrid bank-fintech platform from 37,000 small businesses. Now entering

WEEKLY
DAILY E-NEWS FREQUENCY (TIMES PER WEEK) WRAP-UP
q Occurs 1X
Duration 1X 2X 3X 4X 5X Per Week
P
12 Months $6,540 $11,570 $16,370 $21,190 $24,530 le $6,540
S
6 Months $3,810 $6,845 $9,700 $12,590 $14,575 + $3,810
3 Months $2,330 $4,170 $5,910 $7645 $8,875 $2,330



https://www.monitordaily.com/wp-content/uploads/2026/09/Hudson-Launches-Viking-Finance-Group.html
https://www.monitordaily.com/wp-content/uploads/2026/09/Hudson-Launches-Viking-Finance-Group.html

Website: High ROl Brand Elevation

More Than 1.7MM Annual Views

Combine e-News click activity, strong organic
search traffic, and one of the most
bookmarked sites in its sector to drive direct
site actions.

The Monitor web experience — featuring
news, opinions, thought leadership, data,
podcasts, livestreams, jobs, events, directories,
and more — is paired with “run of site” display
advertising to reach your audience wherever
they engage.

Leadboard/Inline Banner

e SIMPLIFYING EQUIPMENT FINANCE TOGETHER  ()iissias

SIMPLIFYING EQUIPMENT FINANGE TOGETHER gy

Featured Thought Leadership Explore Suite

Presersied By Kin Anaipics

The Data Problem Behind Underwriting

D lity starts at intake, i i iting, credit models, risk
and ultimately, the decisions made throughout the lending process.

Ki n ® ﬂ Alejandra Duque

Engagement Manager

4-6 months
to go-live.

Prasecned By Abrgo.
When Speed and Discipline Align
Cls

lear decision trails help lenders move faster while serving dealers, brokers, and
with and throughout the lifecycle. Learn More.

BIFSLeasMinks Kate Randazzo
@ Seniar Content Marketing Manager a1 Abrige

2026 Medical & Healthcare Market Update

Skyscraper Banner

of the Job Shop

Magazine
Field Audits in Lender Finance: From
Compliance Check to Strategic Tool

2026 Monitor 10142 A Smaller Field, A
Sharper Rebound

Asset Class Rankings Show Trucking's.
Still-Soft Market and Tech's Continued

Grip U UUIDATEL

o C \
2026 Trucks & Trailers Market Update JILT J I
YOUR FUTUR

TIME TO TURH THE DAGE? S8

2026 Construction Market Update

The “Front Door' to Equipment Finance:
An Industry Opportunity Hiding in Plain
Sight

Includes one of each:

Leaderboard/Inline
Premium ad at the top and in-line
throughout all pages for maximum visibility.

Skyscraper
Large attention-grabbing ad to reach
your target audience throughout all

pages.

Box
Right-side placement for consistent brand
exposure throughout the site.

LEARN MORE »

Click Here to View A Sample

CONTRACT COST (DURATION)

Banner Type 12 Months

All 3 Banners $6,540

6 Months 3 Months

$3810 $2,330


https://www.monitordaily.com/
https://www.monitordaily.com/

Dedicated Email: Amplify Your Story

Our list. Our credibility. Your brand.

Monitor’'s Dedicated Email delivers your company’s message directly to more than
15,000 subscribers — in a stand-alone exclusive email that is not part of the daily E-News.
This exclusive format ensures your message receives full attention from the equipment
finance community’s most influential professionals.

monitor A
Includes:
Your Company’s Message

Your company’s message delivered in an exclusive
email to Monitor's 15k e-news subscribers.

Buy or build?

Both answers are outdated.

A proven technology base. A layer of customization shaped around your
equipment finance business.

MEET THE SOLUTION —»

Nobody said you had to choose.

“‘e Value of Dedicated Email Every equipment finance lender faces the same decision: buy or build? Buying gets
you live quickly and affordably, but you inherit someone else's roadmap. The

capability your credit team needs next quarter arrives when your vendor decides it

E-News Featured Sponsor
Highlighted in Monitor's e-news for 5 days.

. does.
Exclusive Exposure - _ _ _
. . Building gives you something shaped around how your business actually runs. Until
A stand-alone communication that ensures your recently, it also came at a cost most lenders could not justify.
message isn't competing for attention. Alis changing that equation, bringing purpose-bui technology back into the

conversation. But choosing the technology is only part of the decision.

Five days of E-News features keep your message top-of-

mlnd The hard part is identifying the right problem. What does your credit team need to
. accomplish? Where does the current process get in the way? Which changes would
make a meaningful difference?

Brand Authority At Kin, we identify the problem, translate it into technology, and shape it to your
s . . . business. We bring nearly a decade in equipment finance, inside the systems you
Position your company as a leader by aligning with aiready run.
MOI’]I'[OI"S trusted I’eputatlon. The answer can be both: a proven technology base you do not have to construct, plus
a layer of customization that fits from day one and keeps fitting as your business
changes.

Top-of-Funnel Awareness
Build visibility with new audiences while strengthening Underwriting Intelligence
recognition with existing contacts.

Beyond the Headlines:
Thought Leaders of the Equipment Finance Ecosystem

' 4 From “Almost” to
Click Here to View A Sample ) NFS Capital | < 3zproved™ NFs palvers
p NFS Capital keeps your deal on track with quick credit decisions,

problem-solving structures, and reliable speed to close. Contact

NFS Here!

For more information, Contact Susie Angelucci at

484_459_3016 or emall SUSIeangel‘UCCI@monltordallyCom Beyond Rip and Replace: A Smarter Commercial Finance Isn’t Consumer
Path to Equipment Finance Credit — Until It Is
Modernization As state disclosure mandates and
Odessa’s Campbell Clout on why federal reporting rules blur the lines



https://www.monitordaily.com/wp-content/uploads/2026/09/Dedicated-Email.html
https://www.monitordaily.com/wp-content/uploads/2026/09/Dedicated-Email.html

Thought Leadership & Sponsored Content

Seeing Your Brand is One Thing, Having Your Target Audience Experience

Your Expertise is Another

Monitor’'s Thought Leadership and Sponsored Content opportunities give your company a
platform to share insights, perspectives, and intellectual capital with the equipment finance
industry. By showcasing your commentary, you build authority, spark dialogue, and

strengthen your reputation as a trusted voice.

Includes:

E-News Featured Sponsor
Highlighted in Monitor's e-news for 14 days.

Website Placement
Your content on Monitor's homepage for 14 days.

Social Media Feature

Your content posted on our social media platforms.

The Value of Thought

Leadership/Sponsored Content

Authority & Credibility
Position your executives and brand as trusted
voices in the specialty finance sector.

Extended Visibility
30 days of consistent promotion across multiple
channels keeps your message top of mind.

Brand Differentiation
Highlight your company’s expertise in a competitive
marketplace.

Content Versatility
Showcase blogs, videos, or articles — whatever
format best tells your story.

Investment: $2,995

Click Here to View A Sample

E-News Featured Sponsor

Beyond the Headlines:
Thought Leaders of the Equipment Finance Ecosystem

Presented By Abrigo

When Speed and Discipline Align

Clear decision trails help lenders move faster while serving dealers, brokers, and
borrowers with consistency and confidence throughout the lifecycle. Learn More.

Kate Randazzo IF seWork
@ Senior Content Marketing Manager at Abrigo @ S E;\L;bl:i:o Enrr]|||1r];\n:

Website Placement

Featured Thought Leadership

Presented By Abrigo

When Speed and Discipline Align

Clear decision trails help lenders move faster while serving dealers, brokers, ar
borrowers with consistency and confidence throughout the lifecycle. Learn Mo

Kate Randazzo AL, 1 1 1o
a Senior Content Marketing Manager at Abrigo glFSI‘LrN““”\N

an Abrige Company

—_— - Social Media Feature
Monitor @
3w - @

Speed has become a competitive advantage in equipment finance — but faster
decisions still need to be understandable, defensible and repeatable.

In this thought leadership article, Kate Randazzo , Senior Content Marketing
Manager at Abrigo , explores how stronger decision trails can help lenders move
quickly while improving consistency, supporting portfolio monitoring and
maintaining confidence as lending becomes increasingly digital and Al-assisted.
Presented by IFS LeaseWorks, an Abrigo company.

Read the full article: https:{finkd.infgbDpj7Z9

#EquipmentFinance #CommercialFinance #CreditRisk #LendingTechnology #

ThoughtLeadership

$ IFS LeaseWorks

an Abrige Company

66

WHEN SPEED AND
DISCIPLINE ALIGN

Faster decisions must remain
understandable, defensible, and
repeatable through a strong 10
decizsion trail.



https://www.monitordaily.com/opinion/the-jolts-report-an-alternative-look-at-the-economy/
https://www.monitordaily.com/opinion/the-jolts-report-an-alternative-look-at-the-economy/

Equipment Finance Originator

The Value of Equipment Finance Originator

11

EF Originator by Monitor is a weekly newsletter, providing ideas, research, data, deals, news and
insights designed to empower brokers and funding sources in equipment finance with the
dedicated platform they deserve. Equipment Finance Originator is built to serve the niche but
powerful community where deals may be smaller, but their impact is immeasurable.

Equipment Finance Originator’'s audience is

comprised of 8,075+ brokers and 1,425+ funding

sources. Our newsletter helps advertisers

connect with origination partners and funding

sources to fuel growth.

Reach a Niche Power Audience

Connect directly with 10,000 engaged small business
lenders and third-party originators who drive deal flow in

equipment finance.

Weekly Visibility

Stay top of mind with a weekly cadence that keeps your

brand consistently in front of decision-makers.

Align with Industry Credibility

Position your company as a leader by aligning with

Monitor’s trusted reputation.

Weekly Newsletter

Duration Horizontal Banner

(600x120) (300x250)
12 Months $5,850 $4,295
6 Months $3,255 $2,735
3 Months $1,795 $1,495

Click Here to View A Sample

Box Banner

E EQUIPMENT FINANCE ORIGINAT(

For Brokers & Funding Sources in Equipment Finance and Working ¢

ORIGINATOR

Meet BritelLine

AT

BRITECAP

Featured Insights

The Story Deal Is a Craft, Not a Confession

Every credit box, no matter how thoughtfully drawn, is a generalization — and gener.
have exceptions that deserve financing. The borrower with the tax lien and the paym
and the twenty-year operating history. The down year with a documented cause and
documented recovery. The two-year-old company run by a principal with two decad
trade. The equipment finance broker channel exists, in meaningful par, to carry thes
the ones the scorecard cannot read — across the gap between what an application :
what a business is. The industry calls themn story deals, and the name carries a smirl
earnaed, because the funder-side performance data holds a finding the channel shoul
hang: story deals submitted by disciplined brokers, with verifiable mitigants and hon
disclosure, season as well as — and in several funders’ books, better than — clean-|
from careless submitters. The story was never the risk. The teller was. Read More

Featured Articles

The Package is the Product
A broker’s actual product is not the deal, the relationship or the rate. It is the submis:
package — and funders price it, whether or not either side admits it.

The Handshake Still Clears

The broker/funder universe is the last genuinely relationship-governed market in con
finance — where reputation is the real credit enhancement, and the channel's oldest
being known, remains its best one.

your
reach. your

business.

News

Amur Equipment Finance Celebrates 30 Years of Powering Business Growth
The company marks three decades in equipment finance with a weeklong celebratio
hometown of Grand Island, Nebraska.

360 Equipment Finance Welcomes Coito as Contract Manager

Monica Coito will support the company's contract management and documentation
helping ensure transactions are processed accurately and efficiently while providing
experience for brokers, vendors and customers throughout the funding process.

Tiger Group to Auction AV Gear and Support Equipment from a National Broadc
Studio

Maore than 500 lots of broadcast cameras, control-room equipment, lenses, lighting :
are available in an online auction closing Sept. 22.


https://www.monitordaily.com/wp-content/uploads/2026/09/EF-Originator-Sample.html
https://www.monitordaily.com/wp-content/uploads/2026/09/EF-Originator-Sample.html

Directories & Company Spotlights

Funding Source Issue Feature

In early conference season, The Funding Source feature in March/April edition offers a spotlight
on participating lenders.

The Funding Source Issue (Published Mar/Apr)
Ad Spotlight Investment
Full Page Spotlight Ad $2,195

Annual Service Provider & Funding Source Directory Click Here to View A Sample

The Annual 2027-28 Service Provider & Funding Source Directory is released in October as
companies work to secure strong year-end finishes and develop business plans for the coming
year.

The Annual Directory (Published Q4)

Listing Type Investment
Full Page + Premium Listing $2,495
Third Page + Premium Listing $1,375
Premium Listing Only $795
Funding Source Directory Services Directory

Online Directory Listings Click Here to View A Sample Click Here to View A Sample

Online listings are "always on,” featured in daily e-news and on the Monitor website.

Online Directory Listing

Online Listing Period Investment

12 Months $1,395

Bundlie & Save Ask about our custom package options for further savings.

Service Provider Directory

-
T inquine about a listing, cantact Susie Angelucei at 484-453-3016 or email her at susie.angelusciBimonitordaily.com MIt“
spotlight sSource.
i 3 L
Service Provider Type Bu “ k
Asset/Equipment Managament . FUNDING SOURCES
Callections/Recovery ‘ ACQUIS t\
. . PROPERTY TAX a COMTACT 1stsource.com/sfg
Comphance
, 1st Seurea Bank
5 u 100 HL Michigan Siet t Souece Baek's Specialty Francs Geou (Mo Bk 50 raeked Mo, 20) has been Runding
Loarn Mo Losrn acen Loarn bier Seuth Bl IN 48608 wehicle flsets snce & founding in W78 a8 part of s Fortes hop rarkaed (Mo, 26) bank with roots dating
el Bt eccad] {578 7382TRY [ cpaipemient e HEM. Our long:-

10 186, Wy P et Aircrah st 1988 s Comatrysction E:

h, expe quabty servce.
Beversco for tur chamts. As.3 clony hkd pubicly raded bk, with sioeg capts snd o,
Pt 8 B S-ater ratng (haghest salety satng 15t Sousce Bank sl remaees & prudent place ke
chents 10 Mantan Sepost C00Ues

W0 WE ARE

RS —- )
Lagal e ‘GENERAL WNFORMATION TRANSACTION PROFILE
- Company Trpe Oeal Sire Hange

Bk FEOK- 45NN
Trisde Associstioers Term
« ACRA 180 Years Depending on Collateral
. N:M " T
::wu 2472 Morbe

Funding Source Directory B pesducs Oferes

To inquire about a listing, contact Susie Angehucci at 484-459-3016 ar email her al susie. angelucci@maniordaily.com SCLFP « Firance Leste
« NAFA My
n « Loase Inserdod as Security
ue - Leveraged Dokt

Company Search -y et
FUINDENG INFORMATION - Dperating Loase
Source 4HOUR jtrern-huiadi ol i
Lencer ol
Avply i  Bank FUNDING Lossox  Sthaic o
pply filter >
.COM AMUR Source ot Funds s o
. 3 3 el » Bwect Fundng fo Commercal Lessors ] 2
Learm More 5> [ Learn b I Learn More ] Special Services Seope of
Company Tvpe - - » Appiscaton COndy Programs. Urwiid Stades 83 well ok Brasl Meoco
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Employment: Find Your People

Monitor’s Featured Employer job postings are the most cost-effective way to recruit in the equipment
finance industry. With more than 15,000 subscribers reached daily and over 10,000 page views
generated during a typical 30-day posting period, your openings receive maximum visibility among the
professionals who matter most.

arch opportunities at a specific company.

Includes: e
E-News Feature el
Placement in Monitor’s Daily E-News to over 15k subscribers e
for the full duration of your posting. T
Website Placement emm———
Your company logo & job featured prominently on our Homm’f S MERSET b\x\% () AMERIS BANK
home page & our employment page with a direct link to fank easePoint
your company.
Social Media Feature Current Job Postings and Featured Employers
Your logo and job listing posted on Linkedin.

Asset Management - 1 Capital Markets NEW - 1

Sales Management NEW - 3

The Value of Monitor's Employment Offerings

m EASTERN _S{Jha $' MERSET A aiLco

Unmatched Reach possepomt

15,000+ subscribers see your posting in their inbox daily + e

25,000+ monthly employment page views during a standard #PEAC TSR Hometrus ascentiurm
30-day posting.

Targeted Audience TopMark | @uesum M

Reach professionals actively working in equipment finance.

Y

Multi-Channel Exposure
Presence in E-News, on the website, and in the digital magazine.

New to e-news? Sign up here!

Forward this email to a friend!

ADVERTISING INFORMATION QUESTIONS / NEWS RELEASES / EDITORIAL
Contact Susie Angelucci at 484.459.3016 or Submit your company's

WEB CONTRACT RATES amail susie. y.com News: mm@monilordailv.cem
Ad Size # of Postings 2X
_ Click Here to View A Sample
Single $690

Standard 30-Day Posting

Each Additional Ad
or Reposting an Ad
|

$620

Contract and pre-pay for three or
more 30-day web postings and take

3-6 3550 advantage of significant savings!
Prepaid Multiple Posting Contract 710 $405 These prepaid postings may be used
at any time within your 12-month
10+ $445 contract period.

13
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Social Media: Visibility With Our Network

We have two offerings that elevate your brand to growing list of 10,500+ followers, a “shared link” or a
“shared post”. Both options include your content being featured on LinkedIn alongside our ongoing

daily content.

Social Share

How It Works: Monitor helps extend the reach of your
company’s content by sharing it with our engaged
LinkedIn and Facebook audiences.

Your social share can direct readers to content on your
website — such as a blog post, press release, product
announcement, new service page or thought leadership
article — or amplify an existing post from your company’s
social media channels.

It's a simple way to put your message in front of
equipment finance professionals and drive additional
visibility, engagement and traffic.

What You Provide: A link to your website content or
original social media post, a graphic when applicable
and up to 50 words of suggested copy to provide
context, highlight your key message or reinforce the
content being shared.

Monitor 2
smo - @

In equipment finance, precision is everything. You invest months building a credit
model that feels bulletproof, accurate, efficient, and aligned with your risk
appetite.

But here's the uncomfortable reality. The moment your model goes live, it begins
to decay.

Not with alarms. Not with system errors. But quietly, in ways that can erode
margins, distort risk, and weaken decision confidence.

Across lenders, the same pattern keeps emerging, Models that performed
flawlessly last quarter begin approving the wrong deals or rejecting the right
ones. By the time it is noticed, the financial impact is already material.

This is not a modeling problem. It is a lifecycle problem.

Learn More: https:/finkd.infemrWbRtD

Kin Analytics | Marcela Sofia Cevallos

The Al model lifecycle isn't about
models it's about keeping decisions
accurate, consistent, and defensible
over time

MARCELA CEVALLOS

Click Here to View A Sample
The Value of Social Media

Expanded Reach
Access a growing audience of 10,500+ equipment finance
professionals.

Community Integration
Appear directly in the daily feed industry professionals are
already scrolling, liking, and sharing.

Consistent Reinforcement
Keep your brand top of mind by appearing regularly
alongside Monitor's respected industry updates.

Investment: $995/Post

Monitor @
monnor SN

The speaker lineup for Private Credit Connect: East is growing, with 50+
leaders from across private credit joining us in Miami this October,

From asset-backed finance and direct lending to sponsor finance,
secondaries and insurance capital, hear from the people shaping today's

market and where it's headed next.

Learn More: https:/finkd.infg¥tuXdmU

FT FT Live + Fellow

Imo - Edited - &

The speaker lineup for Private Credit Connect: East is heating up.

In just two weeks, we've confirmed 14 additional speakers, ... more

PRIVATE CREDIT
CONNECT: EAST
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Podcasts. Conversations That Count

Monitor’'s Podcast+ series brings the voices of the equipment finance industry directly to its audience.
Each episode features conversations with industry leaders on the issues, innovations, and strategies
shaping the market. Distributed through YouTube, Monitordaily.com, Apple Podcasts and Spotify and
promoted to Monitor’s 15,000+ subscribers, Podcast+ combines editorial credibility with multi-platform
reach to position your brand as part of the industry conversation.

podcast+

Includes:

Dedicated Podcast Episode
15-30 minutes featuring your company’s exclusive content
with questions developed with Monitor's editorial team

THE SCIENCE AND THE ART: WHAT Al
SHOULD — AND SHOULDN'T — DECIDE
IN UNDERWRITING

Companion Q&A Article

A written feature on Monitor’s site that extends the conversation

and reinforces your message. New Episode: The Science and the Art: What Al Should — and Shouldn't —
Decide in Underwriting

Dedicated Podcast Email It takes undenwriters roughly the same amount of time to process a $50,000

deal as a $5 million one. That broken economics is exactly the problem Utsav,

A dedicated email sent to 15,000+ subscribers spotlighting FOUNorand CED G Kasj, 08t Dot KoM= LINgIg i thcady ol nd
your podcast eplsode. machine learning experience from Uber and Cruige into one of the most

complex comers of finance.
H H On this episode of the Monitor Podeast, Editor-in-Chief Rita Garwood talks with
SOCIal Medla POSt Utsav about where time actually disappears batween an application landing

A branded social media post to Monitor’'s 10,500+ followers. and a credit decision, the diference between shortening tumaround time and

rushing credit judgment, and how eguipment finance leaders can separate a
genuinely scalable Al system from an impressive demo.

E-News Feature
Your episode promoted in Monitor’s Daily E-News for one full O

Week and real consequences
+ Why the "science” of a deal can be automated — but the "art" shouldn't be
+ What data lenders should insist on owning

Company Branding (Optional') . + The smallest credible Al pilot a lender can run in the next 90 days
Add a 30-second promotional video or company logo with a
30-second voiceover for added exposure.

In this episode, you'll hear:

The Value of Monitor's Podcasts

Cross-Platform Reach
Distribution on Monitor's site, Apple Podcasts, YouTube,
Spotify, E-News, dedicated email and social media. H

Monitor
8,550 followers
Bd -

It takes underwriters roughly the same amount of time to process a $50,000 deal

Community Positioning & Credibility e b e et e e
Demonstrate commitment to industry dialogue & benefit from s g sairiemos o Uty nd Gides ko e of e st o

Monitor's decades-long reputation as the industry’s voice.

On this episode of the Monitor Podcast, Editor-in-Chief Rita Garwood talks with
Utsav about where time actually disappears between an application landing and

Muiti Format Content e L M
Audio, video and written Q&A provide multiple ways for genuinely scaable Al system from an impressive demo.
aUd|enceS tO engage. In this episede, you'll hear:

« What deploying Al at massive scale taught Utsav about speed, messy data, and
real consequences
« Why the "science" of a deal can be automated — but the "art" shouldn't be

« What data lenders should insist on owning
Investment: $2’295 - The smallest credible Al pilot a lender can run in the next 90 days
Read the Article: https:/finkd.infgHgfPQQe

Watch the Podcast: https://inkd.in/gt9RQ7y6

Listen to the Podcast: https:/finkd.infgeUmfb3E
CIICk Here to View A Samp"e #AlinFinance #Linderwritinglnncvation #EquipmentFinance #MachineLearning
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Live+ Livestream: Ideas In Action

Collaborate with Monitor’s editors to curate your very own Live+ livestream! Monitor’s livestream
events offer a “live” virtual platform for equipment finance professionals to engage in the most

important current issues impacting our industry. Whether a panel of experts or a one-on-one interview,
these livestreams are attended live by hundreds of professionals and then distributed to Monitor’s
15,000+ subscribers via E-News, dedicated email, website and social media.

Includes:

Livestream Begins Today!!l

WINNING THE VENDOR: BUILDING
DEALER & VENDOR RELATIONSHIPS
THAT DRIVE MORE DEALS

August 13,2026 | 1PMEST  S—

Panelist/Moderator Role
Feature your executive as a thought leader on a live panel or as
a moderator for the event.

Introductory Script ilive+ | hesierion
A 50-word company overview read by the host at the start of
the livestream. Winning the Vendor: How Commercial Finance
Brokers Can Build Stronger Dealer & Vendor
Company Branding Relationships
Logo placement during the livestream and across all event August 13, 2026 | 1:00 p.m. EST
promotions. Incorporate up to three branded slides or a 1- In Partnership with AACFB
minute company video. Click Here to Register!
Attendee LiSt . . Vendor and dealer relationships remain one of the most reliable ways for
Full livestream attendee list prov|ded for fo“ow_u p commerial finance brokers to build a steady pipeline of business. But
opportunities and lead generation. SeARa iAo Sogacaiie o v e e bR
l d financing professionals who understand their business, support their sales
Socia Me ia Post efforts, and deliver an exceptional customer experience.
A branded social media post to Monitor's 10,500+ followers. e T e o)
avoiding the common mistakes that keep brokers from becoming trusted
E-NeWS Feature financing resources. Whether you're establishing your first vendor relationship
Your livestream featured in Monitor’s Daily E-News for added R s i

V|S| bl llty_ to work immediately.

What we'll cover:

Dedicated Livestream Email . p\:::qulpmant vendors and dealers are really looking for in a financing
Aﬂ eXClUSIVG emall. Sent tO MOHItOI"S 1 5, OOO+ Su bSC” beI’S tO « How to position yourself as a trusted advisor instead of simply another

promote your event. funding source

« The essential elements of a successful dealer and vendor financing
program

| = Bestpracticesfor approaching, onboarding, and supporiing new vendor
° ° ° relationships
The Value of Monitor’s Live+ Livestreams  Stratagies for helping vendor sales teams close more business and

High Perceived Value
Live events are seen as premiu m experiencesl elevating brand Today at 1:00 PM ET, join us for a Monitor Live+ in partnership with American

Association of Commercial Finance Brokers: Winning the Vendor: How
Cred | bl l,lty, Commercial Finance Brokers Can Build Stronger Dealer & Vendor Relationships.

Join us for a discussion with industry experts as they share practical strategies

Real_Time Engagement & Community Connection for building successful vendor programs, creating long-term partnerships, and

avoiding the common mistakes that keep brokers from becoming trusted

Reach professionals live in an interactive Setting and become financing resources. Whether you're establishing your first vendor relationship or

expanding an existing network, you'll leave with actionable ideas you can put to

part of industry-defining conversations. work immediately

Moderator:
- Monica Harper, Executive Director, American Association of Commercial
Finance Brokers (AACFB)

Y Panelist:
|I'Ivestmel'l‘|:. $4’795 « Katie Baker, CLFP, President, MC? Finance

« Carrie Radloff, MBA, CLFP, Chief Executive Officer, Synergy Financial
Resources
- Josh Power, Founder & CEQ, Golden Capital LLC

Click Here to View A Sample o e e


https://youtu.be/7U1xR2fcThM?si=M_iPg3vT2d6zF8nf
https://youtu.be/7U1xR2fcThM?si=M_iPg3vT2d6zF8nf

Converge: The Virtual Experience

Converge: The Virtual Experience is Monitor’s flagship Main Stage Video
virtual event designed to tackle the equipment finance
industry’s most pressing challenges through focused,
collaborative working sessions. More than a traditional
conference, Converge brings industry leaders together
to examine real-world issues, share insights and develop
practical solutions through facilitated discussions and
targeted breakout sessions. Converge will be hosted
twice in 2027, with events taking place in the spring and
fall.

For sponsors, Converge offers a unique opportunity to
position your brand at the center of high-value industry
conversations. Sponsorship packages integrate your
brand throughout the attendee experience before,
during and after the event, creating meaningful visibility
while aligning your company with innovation and
progress in equipment finance.

Breakout Rooms

Tconverge

Sponosorship Opportunities: N'\ilthEnnnuu

Event Intro Sponsor (Investment: $2,995)
Kick off the Converge with your brand front and center
through a custom intro and attendee engagement.

Ly
W
......
. By

Playbook Sponsor (Investment: $3,595) Promotion Email
Align your brand with the Converge Playbook and maximize TRAIETOING CUESPORSON
visibility before, during, and after the event.

&psolifi  ndrthteg

Breakout Session Sponsor (Investment: $2,195)
Showecase your brand before breakout sessions with a
branded breakout room.

A
= EverBank
Break Sponsor (Investment: $1,495) A |fCI

Showcase your brand during scheduled breaks with a
commercial or short video played for Converge

attendees. “YIN TRUST TOMORROWZONE )Y
Logo Sponsor (Investment: $550)

Build brand awareness with consistent logo placement /\) LTi & NME
across event channels. P mobon SRS L,

Solutions

For more information, Contact Susie Angelucci at N s Source
484-459-3016 or email susie.angelucci@monitordaily.com © AUXILIOR Bank
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LeadHER: Connect With a Commmunity That Matters

LeadHER gives your company an opportunity to connect with a highly engaged community of
professionals who are actively investing in leadership, professional growth and meaningful industry
relationships. More than a single event, LeadHER is designed to create an ongoing community —
bringing people together through live experiences, continued learning, conversations and
connections throughout the year.

For brands, that creates an opportunity to become part of something deeper than a traditional
sponsorship. Your company is positioned alongside a leadership platform built around authentic
conversation, development and connection, allowing you to demonstrate your commitment to the
people helping move the equipment finance industry forward.

Through LeadHER, your brand can build visibility with current and emerging leaders while supporting
experiences that participants genuinely value. Rather than simply putting your logo in front of an
audience, LeadHER gives your organization the opportunity to show up within the community,
reinforce what your company stands for and build stronger familiarity with the professionals you want
to reach.

LMHER

The Value of LeadHER ' I;EUIIJW
SPONSOR
Connect With an Engaged Leadership Community -
Reach professionals who are actively seeking
opportunities to learn, grow, build relationships and
advance within the equipment finance industry.

Go Beyond Traditional Sponsorship

Become part of the LeadHER experience rather than
simply advertising around it, creating more natural and
memorable opportunities for your brand to connect with
attendees and the broader community.

Strengthen Talent & Employer Positioning
Demonstrate your organization’s commitment to
investing in people, developing leaders and supporting
the future of the industry.

Reach Leaders at Every Stage

Build awareness among established executives, rising
leaders and professionals developing the skills and
relationships that will shape the next generation of
equipment finance leadership.

For more information, Contact Susie Angelucci at

484-459-3016 or email . - .
susie.angelucci@monitordaily.com e e
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Expert Q&A: Their Questions. Your Expertise.

Position your expertise as a go-to resource on the topics equipment finance professionals want to
understand. Monitor will poll its audience for questions within your specialty, then your expert will write
a Q&A article with support from our editorial team—showcasing your knowledge and highlighting your

company across print and digital.

Includes:

E-News Feature
Placement in Monitor’s Daily E-News for 14 days.

Print Article
A Q&A feature in Monitor's magazine showcasing your
expert’'s insights and company expertise.

Web Article
Your Q&A published on MonitorDaily.com for 14 days,
providing a resource readers can revisit and share.

Social Media Post
A social post to our 10,500+ social followers promoting
your article to Monitor’s social media audience.

The Value of the Expert Q&A

Become the Company They Turn To

Connect your brand with knowledgeable answers to the
industry’s real questions, positioning your company as a trusted
resource in its specialty.

Build Recognition Across Multiple Platforms

Keep your company visible across print, web, social media and
dedicated email, creating repeated opportunities to reach
equipment finance decision-makers.

Build Trustin Your Brand

Demonstrate how your company approaches industry
challenges, helping prospective clients recognize the
knowledge and experience behind your brand.

Click Here to View A Sample

” L
©  AIISATOOLFOR
& THECURIOUS MIND:

AN INTERVIEW WITH

RAFE ROSATO

What's your view on Al? Do you see it as a threat or as a tool to enhance your team’s
performance? Deb Reuben and Rafe Rosato discuss how to shift your mindset about this
technology and use it to enhance your team’s aperational capabilities.

An audience poll at Converge 2023

DEBORAH REUBEN: Could you briefly

the industry. Many com

2w condensed and rephrased for

DEBORAH

REUBEN, CLFP
Founder & CEO

I RAFE
ROSATO

SUP & Managing Director,
I Financial Instiutions Group
Ausilior Capital Partners

T4  mONItor |MAR/APR| 2024 monitordaily.com

Al is a Tool For The Curious Mind: An
Interview With Rafe Rosato

Deberah Reuben

An audience poll at Converge 2023 revealed that most equipment finance leaders view innovation
as imperative for the industry. Many companies are either planning or in the process of digital
transformation initiatives. Innovation means change. Change often triggers fear. A question on many
people’s minds is, “Will technology replace me?”

To delve into this subject, | sat down with equipment finance veteran and innovation luminary, Rafe
Rosato, senior vice president and managing director at Auxilior Capital Partners. We explored how to
think about Al and our role as humans in this rapidly changing world of work. The follewing is our
interview condensed and rephrased for conciseness.

DEBORAH REUBEN: Could you briefly share your background and the journey leading to what you
do today?

RAFE ROSATO: Sure. My journey into equipment finance was serendipitous. Mearly 30 years ago, |
stumbled into this field thanks to a chance meeting with a headhunter at a happy hour. At the time, | was
seeking new opportunities, and this led me to a role in credit underwriting with Tokai Financial Services,
which eventually became DLL. Over 28 years, | transitioned through nine roles, culminating in positions
that placed me at the forefront of digital transformation within the company.

My most impactful stint started in 2013 when | ventured into strategic marketing, closely working with IT
on mobile technologies and innovations to enhance our business model. This journey led me to become
the chief innovation officer and chief digital officer, where | focused on blending human elements with
emerging technologies.

After leaving DLL in June, | took a short break before joining Auxilior Capital Partners as a managing
director, drawn by its dynamic growth and focus on the intersection of people and technology.

REUBEN: With ns about role in the , many are ing, “Will
technology replace me?"” What's your take on this?

ROSATO: That's a critical question. My perspective is that Al and technalogy are not about replacing
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Specification Appendix




Full Page Float: 8” x 10” Half Page Island: 5.2” x 7” Third Page: 2.54” x 9.5”
Full Page Trim: 8.75 x 10.875" Half Page Horizontal: 7.875” x 4.5”  Third Page Horizontal: 7.875” x 3”
Full Page Bleed: 9.0” x 11.125”  Half Page Vertical: 3.875” x 9.5” Quarter Page: 3.875” x 4.5”

Two Page Spread: Trim size 17.5" x 10.875", add .125” on all four sides for a full bleed = 17.75” x 11.125” Full
Page & Two Page Spreads: Keep live matter .25” in from trim

Acceptable File Format: PDF Only DO NOT INCLUDE CROP OR REGISTRATION MARKS. We only accept
PDF files created to PDF/X-la or High Quality Print (CMYK) settings with all fonts images embedded. We
do not accept native or EPS files.

We are not responsible for ad reproduction if PDF specifications are not met.

Origination, Settings, Color and Resolutions Document size should be built to specified size with no
additional border/white space. Ads can be originated in any program that will support the creation of
Adobe Portable Document Format (PDF) files. Original program files are not acceptable.

All color images must be saved in CMYK. B&W images may be saved as grayscale. Spot, Pantone (PMS)
and RGB are not acceptable. We cannot be held responsible for inaccurate color conversion on ads
submitted incorrectly. Embedded image resolution should be at least 300dpi at 100%. We cannot be
held responsible for image reproduction is original image is less than specified above.

Any traps, overprints or reverses should be done in native file prior to exporting to High-Quality PDF.
Full page bleed ads should be created to the trim size of the publication PLUS ADDITIONAL .125"”
BLEED. For bleed, background should extend at least 1/8” (18pts) on all four sides of ad. Color
Proofs/Digital Reproduction To ensure color matching, every color ad should be accompanied by a
color proof, sized at 100% and appearing exactly as the advertiser expects. Some ad elements may
appear to print correctly on ink-jet or laser printers but will not print correctly on press. Monitor is not
liable for the final color output if a proof is not supplied.



E-News + Digital Specs

BANNERS FOR MONITOR E-NEWS

Banner Size: 600px x 120px

All art must be smaller than 256KB and should be in JPG, GIF or PNG format. Please supply the URL to
where your banner should link. URL’s with UTM codes are allowed. Animation is NOT supported. Code-
based ad servicing and Third-party ad servicing/tracking are not supported.

THOUGHT LEADERSHIP / SPONSORED CONTENT

Company Logo: Max file size

Headshot (if applicable): Max file size

Graphic Copy: Approx. 5 word title, 20 word information blurb + URL link

Bio: Required only for thought leadership content published on our website. Provide a short author bio
that includes the author’s title, area of expertise, focus area or industry experience, and optional
contact information such as an email address, website or LinkedIn profile.

Content: For thought leadership content published on our website, 800-1,200 words is recommended.
If the placement will link to content hosted on the company’s website, provide the destination URL
instead; an author bio is not required.

Accepted Formats: .JPG, .PNG, .PSD, or .Al
Company logo should be 300dpi, in CMYK or RGB color format. We will place the provided content into
our Thought Leadership format.

Thought Leadership should provide content that displays you and your company’s expertise and
perspective on a certain topic while delivering educational information for readers. Thought leadership
should not promote your company'’s specific products, services or other offerings. Simply put, the
content should be about the topic, not your company.

Sponsored Content is an avenue for you to directly get a desired message about your company out to
the industry. It should highlight what specifically makes your company or what you are discussing
unique in the industry. You can include details about your specific products, services and other
offerings as well your accomplishments.

DEDICATED EMAIL

Company Logo: PNG with a transparent background, at 300dpi. Maximum file size: 256 KB. Provide a
destination URL.

Company Brand Colors: Provide 2-3 brand color HEX codes, identifying your primary, secondary, and
optional accent color. Include brand guidelines if available.

Header Headline: Maximum 12 words. Supply as editable text, separately from your logo or image.
Header Introduction: Maximum 25 words introducing your message or offer. Supply as editable text to
appear beneath the headline.

Company Message: Maximum 300 words, supplied as editable text with no active links. Short
paragraphs are recommended.

Pull-Out Quote / Blurb — Optional: Maximum 15 words. Provide one key statement or takeaway to
appear as a visually highlighted text block within the company message.

Bottom Call to Action Button: 300px x 100px, at 300dpi. PNG preferred. Maximum file size: 256 KB.
Provide destination URL.

Subject Line Copy: 6-10 words, with a maximum of 60 characters including spaces. Must reflect the
brand and content of the dedicated email.

Company Header Image — Optional Alternative: If arranged with Monitor in place of the text header,
supply artwork at exactly 600px x 200px, at 300dpi, with a destination URL. Maximum file size: 256 KB.
Featured Sponsor On E-News:

Approx. 5 word title, 20 word information blurb + link to content



Digital Specs (Con't)

WEBSITE

Leaderboard: 728px x 90px

Mobile Leaderboard: 300px x 100px

Skyscraper: 300px x 600px

Box Banner: 300px x 250px

Accepted Formats: GIF, JPG, HTML and HTML5

Maximum Sizes: Must be smaller than 256 KB

URL: Please supply a URL to where your banner should link Maximum Animation Length: 30 seconds or
three complete loops

HTML, HTML5 and Third-Party Server Tracking: HTML5 and third-party ad serving/tracking is
supported only if complete HTML code is supplied. We support click tracking/cache busting for
Doubleclick, Google Ad Sense, Mediaplex and Yahoo! Publisher Network platforms.

LIVE+ LIVESTREAMS
Poll Questions: Up to 3 questions (Maximum 140 characters per question), multiple choice, and single
choice questions only
Company Logo: Max file size at 300dpi | Accepted Formats: .JPG, .PNG, .PSD, or .Al
Promotional Video or Voiceover with Slideshow: A 30-second feature about your company during the
livestream — think of it as a mini commercial. This is your chance to tell our audience who you are, what
you do, and how you serve the industry.

¢ Video: 30-second promotional video (1920px x 1080px, Accepted formats: .MP4)

¢ Voiceover with Slideshow: 30-second script, approximately 65-75 words (Accepted formats: .DOCX

or .PDF) + up to 3 slides (PowerPoint format)

SOCIAL MEDIA POST - SHARED LINK

Company Logo: Max file size at 300dpi (Accepted formats; JPG, .PNG, .PSD, or .Al)
Link to Original Post: Link to the content you'd like us to share

Accompanying Copy: Recommendation, 50 words max

SOCIAL MEDIA POST - SHARED POST
Link to Original Post: Link to the original LinkedIn post you'd like us to share
Accompanying Copy: Recommendation, 50 words max

EMPLOYMENT ADS

Company Logo: Max file size at 300dpi

Accepted Formats: .JPG, .PNG, .PSD, or .Al

Job Listing Copy: A brief company description.

Job Description: The job description and requirements, plus job location and job title. (No Max. Word
Count)

Application instructions: Information or a link for applicants to apply.

PODCASTS
Company Logo: Max file size at 300dpi (Accepted formats: .JPG, .PNG, .PSD, or .Al)
Headshot: Max file size (Accepted formats: .JPG or .PNG)
Promotional Video or Voiceover: A 30-second feature about your company during the podcast — think
of it as a mini commercial. This is your chance to tell our audience who you are, what you do, and how
you serve the industry.

e Video: 30-second promotional video (1920px x 1080px, Accepted formats: .MP4)

* Voiceover: 30-second script, approximately 65-75 words (Accepted formats: .DOCX or .PDF)



Digital Specs (Con't)

EXPERT Q&A

Expert Name & Title: Provide the featured expert’s full name, professional title and company name
exactly as they should appear in print and digital.

Expert Headshot: High-resolution JPG or PNG at 300dpi. Professional headshot preferred. Image
should be suitable for both print and digital use.

Company Logo: High-resolution PNG with a transparent background, EPS, Al or PDF preferred for print-
quality reproduction.

Expert Bio: Maximum 100 words. Include relevant experience, expertise and current role.

Area of Expertise / Topic: Provide a brief description of the topic or area of expertise the featured
expert is best suited to address. Monitor will use this information, along with feedback from its
audience, to help develop the Q&A.

Q&A Responses: Monitor’s editorial team will provide the selected questions to the featured expert.
Submit completed responses as editable text. Final Q&A content should not exceed approximately
1,200 words. Responses should be educational and insight-driven rather than directly promotional.
Company Website: Provide one destination URL to accompany the expert and company information
within the digital article.

Editorial Review: All submitted content is subject to Monitor editorial review and may be edited for
clarity, length, style and consistency.

Included Promotion: Expert Q&A feature in print, article on monitordaily.com, dedicated email
promotion and social media promotion.



Directory + Spotlight Specs

DIRECTORY PRINT ADS
Full Page Float: 7.75” x 9.875”
Full Page Trim: 8.25” x 10.375”
Full Page Bleed: 8.5” x 10.675”
Third Page: 2.375” x 9.25”

Acceptable File Format: PDF Only DO NOT INCLUDE CROP OR REGISTRATION MARKS. We only accept
PDF files created to PDF/X-la or High Quality Print (CMYK) settings with all fonts images embedded.
Keep live matter .25” in from Trim. We do not accept native or EPS files, original art and/or fonts. We are
not responsible for ad reproduction if PDF specifications are not met.

Premium Ad listings are created by Monitor using information provided from an online form.

FUNDING SOURCE SPOTLIGHT

Company logo: Max file size

Headshot or image (if applicable): Max file size
Approx. 500 words

Accepted Formats: .JPG, .PNG, .PSD, or .Al
Company logo and headshot should be high res, 300 dpi, in CMYK color format.

Online listings are created by Monitor using information provided from an online form.
Online form link: https://www.monitordaily.com/funding-profile/

ONLINE FUNDING SOURCE DIRECTORY
Online form link: https://www.monitordaily.com/funding-profile/

ONLINE SERVICE PROVIDER DIRECTORY
Online form link: https://www.monitordaily.com/services-profile/



